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ASICS Ekiden Race 
Wrote campaign series to raise awareness and drive signups for ASICS Ekiden Race, a 100+ year Japanese running 
tradition. Ekidens are lesser known in many global regions, so we had to get a lot of information in a small space about 

what this marathon team relay event is, how it works, and how to sign up. Posts aligned with race phases (awareness, sign 
up launch, deadline, race start). 

 

 
 
 

 
 
 
 

 

 
 

 
 
 

 
 
 
 

ASICS AR Filter  
When Ekiden race participants finished their team relay, there was a CTA to post on Instagram and an AR Filter would 

appear. The runner was able to share their accomplishment while helping us educate another audience about Ekiden. 

Incorporated “feeling” emotion copy, instead of suggested generic “2022 Finisher.”  
 

  



ASICS Superblast  
Lead campaign writer for Superblast shoe launch, including foundational brand headlines, landing page, email, sell 

sheets, and social media posts.  
 

Link to view Reel > https://www.instagram.com/reel/CkirsNJD--2/  

  

https://www.instagram.com/reel/CkirsNJD--2/


Rockport 
Contributed ongoing social copy for various shoe launch campaigns and promos for legacy shoe brand. 

 
 

 
 

  



Alltown Fresh 
Contributed ongoing social copy for meal kit sell ins, holiday gifts, and seasonal promos for fresh concept convenience 

store. Waygu beef sandwiches and kale bowls at a gas station? Oh yes, says Alltown Fresh.  
 

 

  



Textbooks.com Buyback Video  
Social media posts to educate and convert existing and potential customers about textbook buyback dos and don’ts — 

with the right amount of humor. View Facebook post > 

 
 

 
 

Social media posts were a part of integrated campaign with blog post, email, and banners 
Read blog post > https://www.textbooks.com/blog/6-buyback-tips-to-sell-your-textbooks 

 

 
  

https://www.facebook.com/watch/?v=10155034138511418


Textbooks.com Buyback Campaign  
Concepted playful series that took creative liberties with famous quotes. Status copy got successively urgent as campaign 

ended.  

 
  



Textbooks.com “It’s Who We Are” Back to School Campaign  
For this campaign, we took a refreshing turn away from stock photography and illustrations and highlighted our #1 asset 

— our staff. 

 
 
 
 

 
 
  



Textbooks.com Pets Buyback Campaign  
Agency research revealed our customers/followers were also pet owners. Cute pups and kitties on the socials? No brainer. 

Concepted social media series to educate and convert existing and potential customers about textbook buyback dos and 
don’ts — with a little help from staff pets. 2 goals: show that Textbooks.com was run by real people, and have some 

four-legged fun. 
 

 

 
 
 


